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Tom tat

Livestream TikTok Shop dang tang trudéng nhanh tai Viét Nam nhung co ché€ tam ly thdc day y dinh mua
van cdn lam ré. Nghién cuu kiém dinh tdc dbng cua trai nghiém livestream dén y dinh mua, dbng thoi
danh gia vai tro trung gian song song cua FOMO va niém tin. D& liéu khdo sat online 326 ngudi xem
livestream TikTokShop dugc xu ly bang Cronbach’s Alpha, EFA/CFA, SEM va bootstrap. Két qua cho thdy
trai nghiém livestream lam tdng FOMO va niém tin; cd hai déu thuc day y dinh mua; hai hiéu ung trung
gian déu cd y nghia, trong doé niém tin manh hon. Tir dé dé xuat ham y quan tri cho nha ban/KOL va ham y
chinh sédch vé minh bach khuyén méi, bdo vé ngudi tiéu dung va han ché lam dung kich thich FOMO.

Tur khéa: FOMO, livestream, niém tin, TikTokShop, y dinh mua.
Summary

TikTokShop livestreaming has been growing rapidly in Vietnam, yet the psychological mechanisms
shaping consumers’ purchase intentions remain underexplored. This study examines the effect of
livestream experience on purchase intention and tests the parallel mediating roles of FOMO and trust.
Using an online survey of 326 Vietnamese TikTok Shop livestream viewers, the data were analyzed via
Cronbach’s alpha, EFA/CFA, SEM, and bootstrapping for mediation testing. The results indicate that
livestream experience increases both FOMO and trust; both, in turn, positively influence purchase
intention. Both indirect (mediated) effects are significant, with trust demonstrating a stronger mediating
effect. Accordingly, the study offers managerial implications for sellers/KOLs and policy recommendations
regarding promotion transparency, consumer protection, and the responsible governance of FOMO-
inducing practices.

Keywords: FOMO, livestream, purchase intention, TikTokShop, trust.
GIOI THIEU

Su tréi day cla TikTok Shop da dinh nghia lai blrc tranh thuong mai dién t& truyén théng thong qua mo
hinh 'shoppertainment' déc ddo — noi ranh gidi gilra giai tri va mua sam tré nén mo nhat. Bang cach két
hap tuong tac thai gian thuc, trinh dién san phdm séng déng va cac tin hiéu xa héi manh mé nhu nhip do
chot don don dap, livestream khdng chi don thuan 1a mot kénh ban hang ma con la mét 'cé may' tac déng
tam ly phirc tap. Nhitng dac trung nay dong thai kich hoat trang thai lo du vé su bd 16 (FOMO) (Kao &
Huang, 2024) va cuing cd niém tin nhan thirc (cognitive trust) clia ngudi tiéu dung (Wang va cs., 2025). Tai
thi truong Viét Nam, du cac nghién ctru tién nhiém déa khai thac cac khia canh vé ky thuat hay tadm ly khan
hiém (Tuyen va cs., 2024; Mai va cs., 2026), viéc kiém dinh dong thoi vai tro trung gian song song cua ca
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FOMO va niém tin van 1a mot khoang tréng hoc thuat quan trong can dugc gidi ma dé hiéu ré ban chat y
dinh mua hang trong ky nguyén sé.

CO SO LY THUYET VA PHUONG PHAP NGHIEN CU'U
Co s ly thuyét

Nghién ctru nay van dung khung ly thuyét Kich thich - Té chirc - Phan hoéi (S-O-R) cla Mehrabian va
Russell (1974) lam nén tang cot 16i dé gidi thich tién trinh hinh thanh hanh vi ngudi tiéu dung. Trong bai
canh TikTok Shop, cac dic tinh dic thlu cla phién livestream nhu su tuong tac thai gian thuc, trinh dién
san pham séng dong va cac tin hiéu xa hoi déng vai tro 1a cac tac nhan kich thich. Nhitng kich thich nay
tac dong truc ti€p dén trang thai ndi tai clla ngudi xem, bao gom ca khia canh cdm xuc/tdm ly va khia
canh nhan thirc, tir dé dan dén phan hoi hanh vi la y dinh mua hang (Tuyen va cs., 2024).

Tai Viét Nam, cac céng trinh nghién clu vé Tiktoklive cling da tich cuc van dung md hinh S-O-R d€ lam rd
y dinh mua va khang dinh vai trd then chét clia cac y&u t6 thudc vé trai nghiém livestream. Bén canh dd,
cac bang ching thuyc nghiém gan day vé TikTok Live Shopping tai thi trudng trong nudc ti€p tuc nhan
manh tdm quan trong clia cac nhém yéu té nhu diéu kién k§ thuat, tam anh hudng cla ngudi dinh hudng
du luén va tam ly khan hi€m trong viéc thic ddy y dinh mua sadm cla ngudi dung (Mai va cs., 2026).

Cac gia thuyé&t va mé hinh nghién ctru dé xuat
Trai nghiém livestream TikTok Shop va FOMO

Trong khung S-O-R, cdc ddc tinh cia mdi trudng livestream (kich thich) nhu dém nguoc uu dai, gici han
s6 luong, nhip chét don nhanh, tin hiéu “nhiu ngudi dang mua” cd thé tao ra trang thai tam ly “so bé 16”
(FOMO) & ngudi xem. Bén canh dd, theo ly thuyét khan hiém, khi ngudi tiéu diung nhan thic co hdi mua
(gid t6t/uu dai/san phdm) Ia hitu han, ho cé xu hudng cadm thdy cdp bdch va dé phat sinh FOMO. Bang
chung thuc nghiém cho thdy FOMO la cdu phdn quan trong trong y dinh mua qua livestream,; déng thoi
nghién cuu trong béi canh TikTokShop cing ghi nhdn FOMO nhu mét “trang thdi té chuc” quan trong
trong mé hinh S-O-R.

H1: Trai nghiém livestream TikTok Shop (LS) tdc déng tich cuc dén FOMO (FO).
Trai nghiém livestream TikTok Shop va Niém tin

Theo Trust Theory, niém tin dong vai tro gidm bat dinh, rdi ro khi ngudi mua khéng thé kiém ching truc
ti€p san pham. Trong livestream, cac dac tinh nhu trinh dién truc quan, gidi dap thai gian thuc, minh bach
théng tin, tin hiéu danh gid/binh ludn cé thé cing c6 nhan thirc vé nang luc va do tin cly cla ngudi
ban/streamer, tir d6 nang niém tin. Nghién ctru gan day vé livestream commerce cho thady dinh hudng
tuong tac cla streamer cé thé thic ddy cognitive trust — mot dang niém tin nhan thic then chét trong
quyét dinh mua.

H2: Trai nghiém livestream TikTokShop (LS) tac dong tich cuc dén niém tin (TR).
Trai nghiém livestream TikTok Shop va Y dinh mua hang

Trong S-O-R, kich thich méi trudng khéng chi tdc déng gian ti€p qua trang thai tdm ly ma con co thé tao
anh hudng truc tié€p dén phan hoi hanh vi. Livestream vai tinh “shoppertainment” (ké€t hop mua sam va
gidi tri), tinh tuong tac va chat lugng dé xust/trinh bay san phadm c6 thé lam tang gia tri cdm nhan va su
nhap vai, qua dé thic ddy y dinh mua. Nghién clru vé Purchase Intention trong bdi canh streaming
commerce cling ghi nhan cac dac tinh cta phién livestream co lién hé dang ké dén purchase intention.

H3: Trai nghiém livestream TikTokShop (LS) tdc dong tich cuc dén y dinh mua (Pl).
FOMO va Y dinh mua hang
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FOMO phan anh tadm ly lo ngai “mat co hoi” (mat uu dai, mat mirc gia t6t, mat hang), khi€én ngudi tiéu ding
¢6 xu hudng rut ngan qua trinh can nhac va tang thién hudng ra quyét dinh nhanh. Thyc nghiém cho thay
FOMO c¢ tac déng dang k& dén y dinh mua trong bdi canh livestream; déng thoi trong nghién ctu
TikTokShop theo S-O-R, FOMO dugc ghi nhan cé tac ddng manh téi khuynh huédng mua (dac biét dang
mua bdc déng), qua do cung ¢ 1ap luadn rang FOMO lam tang Purchase Intention trong livestream.

H4: FOMO (FO) anh hudng tich cuc dén y dinh mua (Pl).
Niém tin va Y dinh mua hang

Theo Trust Theory, niém tin gilp giam rdi ro cdm nhan (vé chat lugng, thanh toan, hdu mai), lam tang
chdp nhan giao dich va nang y dinh mua. Trong bgi canh TikTok livestream tai Viét Nam, nghién ctru thuc
nghiém cho thay niém tin khach hang la yéu té c6 anh hudng déng k& dén purchase intention khi mua qua
TikTok livestream.

H5: Niém tin (TR) anh hudng tich cuc dén y dinh mua (Pl).
Trai nghiém livestream TikTok Shop, FOMO va Y dinh mua hang

Theo logic S-O-R, FOMO la trang thai “Organism” déng vai trd chuyén hda tac déng cula kich thich moi
trudng (livestream) thanh phan hdi hanh vi (y dinh mua). Cu thé&, khi livestream tang cudng khan
hiém/nhip thai gian va tin hiéu x3 héi, FOMO ting lén, tr d6 thic ddy y dinh mua. Nghién clu vé
livestream purchase intention da chi ra vai tro cla FOMO trong co ché tac déng gian tiép; dong thai
nghién clru TikTokShop theo S-O-R cling cho thay chudi quan hé méi truong TikTok Shop - FOMO >

hanh vi mua.
H6: FOMO (FO) déng vai tro trung gian trong méi quan hé gidta LS va Pl.
Tréi nghiém livestream TikTok Shop, Niém tin va Y dinh mua hang

Trong S-O-R, niém tin Ia trang thai nhan thic gilp gidm bat dinh, do dé cé thé ddéng vai trd trung gian
gilra trai nghiém livestream va y dinh mua. Livestream cung cap tin hiéu minh bach, tuong tac va hién dién
xa hoi, tr d6 nang niém tin; niém tin tdng sé thuc ddy y dinh mua. Bang chiing thuc nghiém trong
livestream commerce cho thay tuong tac/dinh hudng tuong tac co6 thé lam tang cognitive trust, va niém
tin déng vai tro co ché trung gian thic ddy y dinh/hanh vi mua; déng thai nghién clru TikTok livestream tai
Viét Nam ciing Ung hé vai tro trust hudng téi purchase intention.

H7: Niém tin (TR) dong vai tro trung gian trong méi quan hé gitia LS va PI.
TU cac gia thuyét nghién ctru trén, mé hinh nghién ctru dugc dé xuit nhu Hinh.

Hinh: M6 hinh nghién ctru dé xuat

oy .
HI FORO (PO "
Tril nghifm H 3 > Y djnh mua hing
Livestream (LS} (Pl
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Ngudn: Tac gid dé xuat
Phuong phap nghién ctru

Nghién ctru dinh lugng, khao sat truc tuyén (Google Form). Mau thuan tién cé sang loc: nguoi tiéu dung
Viét Nam da xem livestream TikTok Shop trong 3 thang gan nhat. Thu dugc 326 phiéu hgp 1&. Thang do
Likert 5 diém (1- Hoan toan khong déng y dén 5- Hoan toan déng y). Phan tich di liéu gém: Cronbach’s
Alpha; EFA/CFA; SEM; bootstrap 5.000 mau dé kiém dinh trung gian. Cach ti€p can SEM va kiém dinh c4u
trdc thang do phu hgp véi hudng nghién ctru livestream commerce va cac nghién ctru TikTok LIVE.

KET QUA NGHIEN cUU
Kiém dinh thang do

Kiém dinh thang do: K&t qua kiém dinh dé tin cdy cho thay tat ca 4 thang do trong m6 hinh déu dat yéu
cau (Cronbach’s Alpha > 0,7). Cu thé&, hé s6 Cronbach’s Alpha cta LS = 0,914, FO = 0,862, TR = 0,881 va
Pl = 0,873; trong dé FOMO (FO) Ia thang do c6 Cronbach’s Alpha nhé nhat (0,862) nhung van dam bao dé
tin cay dé tiép tuc cac budc EFA/CFA va SEM.

Phan tich nhan t6 kham pha (EFA)

Phan tich EFA duoc thuc hién nham xac dinh cau tric cac nhan t6 dua trén dir liéu khao sat thuc té. Két
qua kiém dinh cho thay di liéu phu hgp dé thuc hién EFA véi KMO = 0,907 va kiém dinh Bartlett’s test co
y nghta thong ké (Sig. = 0,000), dap Ung diéu kién vé murc do tuong quan gitra cac bién quan sat. Sau khi
tién hanh xoay nhan té (Varimax), 02 bién quan sat (LS4 va LS8) bj loai bd do tai chéo trén nhiéu nhan t6
(chénh léch tai khdng dam bao), nhdm dam bdo tinh rd rang cda cau tric thang do.

Bang 1: Két qua phan tich EFA

T
LS1 0,86

0,812 4,01
Ls2 0,845 4,08 0,83
LS3 0,791 3,95 0,90
LS5 0,773 412 0,79
LS6 0,816 4,05 0,82
LS7 0,758 3,98 0,88
FO1 0,842 3,89 0,92
FO2 0,876 3,94 0,89
FO3 0,831 3,78 0,95
TR1 0,861 3,92 0,87
TR2 0,884 3,96 0,84
TR3 0,836 3,85 0,90
PI1 0,801 3,88 0,93
PI2 0,862 3,91 0,88
PI3 0,834 3,97 0,86

Cronbach'’s Alpha 0,914 0,862 0,881 0,873

AVE 0,584 0,753 0,801 0,781
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o s 0w n e s

Composite

e 0,931 0,902 0,923 0,914
reliability (CR)

KMO = 0,907; Bartlett’s test Sig. = 0,000; Téng phuong sai trich = 67,3%

Ngudn: Phén tich t&r di liéu nghién cuu
K&t qua EFA cudi cung rut trich dugc 04 nhan t& gém: Trai nghiém livestream (LS), FOMO (FO), Niém tin
(TR) va Y dinh mua (Pl), véi t8ng phuong sai trich dat 67,3%. Cac chi s6 déu dat yéu cau: hé sd tai nhan td
cla cac bién quan sat déu > 0,5; AVE cua cac thang do dao déng 0,584-0,801 (> 0,5) va Composite
reliability (CR) dao déng 0,902-0,931 (> 0,7), cho thay thang do dat gia tri hoi tu va do tin cay.
K&t qua CFA cho thdy mé hinh do ludng dat mic phu hgp chap nhan dugce. Cu thé, SRMR = 0,067 < 0,08
cho thay sai s6 du chudn hda & ngudng tot; déng thai CFI = 0,910 va TLI = 0,900 dat murc phl hgp theo
ngudng thuong dung (= 0,90). Tuy nhién, RMSEA = 0,075 va Chi-square/df = 3,12 chi & mic “phu hop
trung binh/khd”, phdn anh mé hinh van con sai Iéch nhat dinh nhung nhin chung van c6 thé chap nhan
trong nghién clru hanh vi ngudi tiéu dung — noi dit liéu thudng chiu tdc dong déng thai clia nhiéu yéu t6
khé kiém soat.
Phan tich SEM & Bang 2 cho thay 5 gia thuyét tac dong truc ti€p (H1-H5) déu dugc chap nhan. Cu thé,
trai nghiém livestream TikTok Shop (LS) tdc déng tich cyc d&n FOMO (H1: B = 0,52) va niém tin (H2: B =
0,58), khdng dinh vai trd cla céac kich thich trong livestream trong viéc hinh thanh trang thai tdm Iy — nhan
thirc clia ngudi xem theo logic S-O-R (Stimulus = Organism). Dong thai, LS cling tac déng truc ti€p dén y
dinh mua (H3: B = 0,21), cho thay livestream khéng chi anh hudng gian tiép ma con tao hiéu tng truc tiép
Ién hanh vi du dinh.

Bang 2: K&t qua kiém dinh SEM

I Gia thuyét Hudng tac dong Hé s6 chuan hoéa (B) mm

LS » FO 0,52 0,000 Chap nhan
2 H2 LS > TR 0,58 0,000 Chap nhan
3 H3 LS > PI 0,21 0,000 Chap nhan
4 H4 FO - PI 0,29 0,000 Chap nhan
5 H5 TR - PI 0,41 0,000 Chap nhan

Nguédn: Phén tich tur di liéu nghién ctu
O phia céc bién “t8 chirc”, ca FOMO (H4: B = 0,29) va dac biét niém tin (H5: B = 0,41) déu anh hudng tich
cuc dén y dinh mua, trong dé niém tin la yéu t6é tac ddng manh hon. K&t qua nay phu hop véi cac nghién
clu trong livestream commerce nhan manh trust/cognitive trust l1a co ch& quan trong thic ddy purchase
intention.
Tac déng trung gian dugc kiém dinh bang phuong phap bootstrap (5.000 mau I&p) dé ude lugng hiéu tng
gian ti€p va khoang tin cay 95% (Cl). Theo hudng dan phd bién trong phan tich trung gian, hiéu ing gidn
ti€p dugc xem la cé y nghia thong ké khi Cl khéng chira 0 (Preacher & Hayes, 2008; cac hudng dan PLS-
SEM cua Hair va coéng su).

Bang 3: Hiéu trng gian tiép

T Duong dan gian tiép Hiéu irng Cl195% Két luan
1 LS - FO - PI (H6) 0,15 [0,09; 0,22] C¢ trung gian
2 LS » TR > PI (H7) 0,24 [0,16; 0,33] Co trung gian

Nguédn: Phén tich tur di liéu nghién ctu
K&t qua cho thay ca hai tdc dong trung gian déu cé y nghia do khodang tin cady 95% cua cac hiéu Ung gian
ti€p khong chira 0. D6ng thoi, kénh trung gian qua niém tin (TR) cé cudng dé 16n hon (0,24) so véi kénh
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trung gian qua FOMO (0,15), ham y rang bén canh co ché& “sg bd 15" thic ddy quyét dinh nhanh, co ché
“gidm bat dinh” théng qua niém tin la con duong anh hudng manh hon tlr tradi nghiém livestream dén y
dinh mua. Cach dién gidi nay phu hgp vdi cdc nghién clru PLS-SEM va livestream commerce khi nhan
manh vai trd cla kiém dinh bootstrap cho hiéu &ng gian ti€p va tam quan trong cla niém tin/cognitive
trust trong hanh vi mua qua livestream.
Téng thé, cac phat hién cho thay trai nghiém livestream TikTokShop khéng chi tac déng truc ti€p dén y
dinh mua ma con tac déng gian tiép thong qua FOMO va niém tin (trang thai bén trong — Organism), qua
do cung cd tinh phu hgp cla khung S-O-R trong bdi canh livestream commerce tai Viét Nam. Dong thai,
k&t qua bootstrap khang dinh hai kénh trung gian déu cé y nghia khi khoang tin cay cua hiéu ting gian tiép
khong chtra 0, cung ca@p bang ching thuc nghiém ré rang cho co ché “khan hiEm-FOMO” va “giam bat
dinh-niém tin” trong viéc hinh thanh y dinh mua trén TikTokShop. Cac két luan nay cling nhat quan vai
cac nghién ctru vé niém tin va y dinh mua trén TikTok/livestream (bao gém ca bsi canh Viét Nam), qua dé
nang do tin cay va gia tri tng dung ctdia mé hinh dé xuat cho quan tri ban hang/KOL va quan tri nén tang.
KET LUAN VAHAM Y
K&t qua nghién clru ching minh: trdi nghiém livestream TikTok Shop lam gia tdng FOMO va niém tin;
FOMO va niém tin déu thuc day y dinh mua; ton tai hai tdc dong trung gian song song, can hoan thién co
ché tiép nhan va giai quyét khiéu nai, bdo dam kha nang truy xuat ndi dung khi phat sinh tranh chap théng
qua viéc luu trir dir liéu video livestream (Ngoc Lam, 2025) va cling c6 trdch nhiém clia nén tang 1an nguoi
ban theo dinh hudng siét chat quan ly livestream, affiliate marketing theo cac quy dinh phap luat mai vé
thuong mai dién tir (OpenGov Asia, 2026)
Thir nhat, déi véi nha ban/KOL/streamer, can uu tién thiét k€ kich ban gia tdng niém tin (minh bach diéu
kKién uu déi, bang chiing san pham, quy trinh dgi trd/hdu mai), bdi day la kénh anh hudng manh hon dén y
dinh mua trong mo hinh (so véi FOMO). Céc nghién cutu live-stream commerce ciing cho thdy tuong tac
va dinh hudng tuong téc co thé l1am tang cognitive trust, tir d6 thdc ddy khuynh hudéng mua.
Thr hai, can t6i uu FOMO cé trach nhiém: sir dung khan hiém/dém ngugc & mic hop ly, tranh “khan hiém
gid”, va ludn gan vdi thong tin rdé rang dé FOMO khong chuyén hda thanh cam nhan bj thao ting hoac lam
téng rui ro khi€u nai. Lap ludn nay phu hop véi cac két qua vé FOMO trong livestream purchase intention,
trong dé FOMO c¢ tac dong dang k& nhung can dugc dat trong bdi canh trai nghiém va théng tin minh
bach.
Thi ba, doi véi nén tang TikTok Shop, can tadng “tin hiéu tin cdy” nhu xac thuc ngudi ban, hién thi danh gia
dang tin, céng khai chinh sach hau méi/giai quyét tranh chap rd rang dé gidm bat dinh khi ngudi dung ra
quyét dinh nhanh trong livestream; qua dé hd trg kénh niém tin phat huy hiéu qua.
V& ham y chinh sach, can déng thoi thic ddy minh bach thong tin khuy&n méi va “khan hiém” trong hoat
dong livestream thuong mai dién tt, cling nhu tdng cudng bdo vé ngudi tiéu dung: theo do, co quan quan
ly va cac nén tdng nén chuin héa viéc cdng bd didu kién ap dung, thdi han, s lugng va lich str uu dai,
dong thoi tang cudng kiém tra, x&r ly cédc hanh vi cung cap théng tin gay hi€u nham; song song, can hoan
thién co ché ti€p nhan va giai quyét khi€u nai, bao dam kha ndng truy xuat ndi dung khi phat sinh tranh
chap va clng cé trach nhiém cla nén tang 1an ngudi ban theo dinh hudng siét quan ly livestream, affiliate
marketing, cling cac yéu cau vé xac thuc va giam sat.
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