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Tém tit
Nghién citu nay kiém dinh méi quan hé giita Nhdn thiic riii ro va Y dinh mua bdo hiém gidn
doan kinh doanh (BHGDKD) ciia cdc doanh nghiép (DN) tai TP. H6 Chi Minh. Déng thoi,
kiém dinh yéu t6' Hinh énh céng ty cé tdc dong diéu tiét hay khong dén Y dinh mua BHGDKD
ciia cdc DN. Két qud cho thdy, Nhdn thitc riii ro c6 tdc dong ngugc chiéu dén Y dinh mua
BHGDKD. Hinh dnh céng ty cé tdc dong truc tiép cing chiéu va tdc dong diéu tiét Riii ro tai
chinh lam tang Y dinh mua BHGDKD. Tix d6, nghién citu dua ra cdc ham ¥ qudn tri dé ndng
cao y thitc mua BHGPDKD.

T kKhéa: nhdn thitc riii ro, ¥ dinh mua, bdo hiém gidn doan kinh doanh, hinh dnh cong ty

Summary

This study examined the relationship between risk perception and intention to purchase
business interruption insurance in Ho Chi Minh city-based companies. Research also
examined whether company image had a moderation impact on intention to purchase the
aforementioned insurance. The output showed that risk perception had the opposite effect
on intention to purchase business interruption insurance. Company image had same direct
impact and moderation impact on financial risk that increased intention to purchase business
interruption insurance. Finally, research provided several management implications to
enhance the intention to purchase business interruption insurance.

Keywords: risk perception, intention to buy, business interruption insurance, company image

GIOI THIEU quan hé giita nhan thic rdi ro va y dinh
mua BHGPKD cta cdc DN. Dong thdi,
BHGPKD Ia cin thiét d6i véi mdi DN, dugc coi  nghién ctiu cling xem xét y&u td hinh &nh
nhu 13 sy bdo vé trude cdc nguy cd triét tiéu 1gi nhudn  cdng ty bdo hiém c6 phai la mot bién diéu
va gitip DN vudt qua giai doan khé khin. N6i mot cich  tiét dén y dinh mua bao hiém ctia DN hay
khic, BHGPKD la “ctia d€ danh” cho cdc DN tru6c  khong? Tir d6 gitip DN ning cao ¥ thiic
nhitng sy c6 bt tric xdy ra. Tuy nhién, thyc t& cho mua BHGDKD, gép phan gidm thi€u rdi
thay, s6 DN tham gia BHGPKD con rat it, bdi vin tdn  ro va t&n that khi c6 suf ¢d Xy ra.
tai mot s6 rao can khi€n cdc nha quin 1y ngin ngai khi o .
quyét dinh mua BHGPKD, mot trong s6 d6 c6 thé ké CO SO LY THUYET
dén 12 nhan thdc vé rii ro cia ho.

Tai Viét Nam, chua c6 nghién cifu ndo vé anh hudng Y dinh mua
clia nhan thifc rii ro dén viéc mua BHGDKD clia DN. Vi Y dinh mua dugc st dung rdng rai

vay, muc tiéu ctia nghién cfu nay nhim khdm phd moi nhu 12 mot du bdo vé hanh vi mua cia
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ngudi ti€u dung sau khi xem xét va danh
gid sin phdm (Grewal & cong su, 1998).
Ajzen (1991) dinh nghia: “nhitng y dinh
dai dién cho cdc thanh phin dong luc clia
mot hanh vi, d6 12 sy nd luc cé y thic
ring mot ngudi sé phat huy dé thuc hién
mot hanh vi”. N6i cdch khdc, ¥ dinh mua
phdn dnh kha ning ma ngudi tiéu dung
nhit dinh s& mua sin ph?fm hoidc dich
vu trong quyét dinh mua ngdn han (Wu,
Yeh, & Hsiao, 2011).

Moéi quan hé giita nhdn thiic riii ro
va y dinh mua

Céc nghién ctu trudc day cho thay,
nhan thic rdi ro 1a modt khdi niém da
huéng. Stone & Grenhaug (1993) do
ludng nhan thifc rdi ro bing 6 yéu t&: rii
ro tai chinh, ri ro hiéu qua, rdi ro thé
chat, rdi ro tAm 1y, rti ro xa hoi va rii ro
thoi gian. Trong khi d6, nghién ctu cla
Tsiros & Heilman (2005) cho thdy, nhan
thitc riii ro ¢6 7 thanh phan: (1) Tai chinh;
(2) Chic nédng; (3) Thé chat (4) Xa hoi;
(5) Tam ly; (6) Su hai long va (7) Thoi
gian. Tham khdo cdc nghién citu di trude
va dic thil cia bdo hiém Viét Nam, trong
nghién cttu nay, nhém téc gia luwa chon 4
y&u t6: Rui ro tai chinh, Rui ro hiéu qua,
Rii ro tam 1y, Riii ro x4 hoi dé do ludng.

Y dinh mua da dugc st dung rong rai
trong c4c ly thuyét nhu 1a mot yéu to du
bdo cho hanh vi mua 12 mot hé qud ti€p
theo (Babin & cong su, 1999). Cu thé
hon, Mitchell & cong su (1999); Wood &
Scheer (1996) da ching minh ring, y dinh
mua c6 moi quan hé Am véi nhan thic rii
ro. C6 nhiéu nghién cfu da tim thay c6
moi quan hé Am gifta nhan thic rii ro va
¥ dinh mua. Ching han nhu nghién citu
cta Kim & cong su (2008) da kiém ching
va x4c nhan ring, nhan thic rdi ro ¢6 tic
dong am (ngugc chiéu) dén y dinh mua
san phim nhidn hang riéng. Piéu nay
ciing gidng véi két qua dd tim thiy clda
cac nghién cttu khiac (Hong & Cha, 2013).

T nhitng phén tich trén, nhém tdc gia
xay dung gid thuy&t H1 nhu sau:

H1-1: Rui ro tai chinh ¢ tdc dong Am
dén Y dinh mua BHGPKD ctia DN.

H1-2: Rui ro hiéu qué c6 tdc dong Am
dén Y dinh mua BHGPKD ctia DN.

H1-3: Rui ro xa hoi ¢6 tdc dong am
dén Y dinh mua BHGPKD ctia DN.

H1-4: Rai ro tAm 1y c6 tdc dong am
dén Y dinh mua BHGPKD ctia DN.

Hinh dnh céng ty bdo hiém

Hinh 4dnh c6ng ty 1a cdch ma khéch
hang nhan thic vé cong ty trén co s&
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HINH: MO HINH NGHIEN cdu

Nhén thire rii ro:
Hinh anh cong ty

- Rui ro tai chinh bio hiém

- Rui ro hi¢u qua H

v N Y dinh mua

BHGDKD ciia
DN

- Ruii ro tam Iy

- Rui ro x4 hoi

BANG 1: THANG PO CAC KHAI NIEM NGHIEN c{dd

Kinh €
va Duhao

Ky hiéu N A
bicn Noi dung Nguon
Rui ro tai chinh
RRTC1 |Mua BHGDKD Ia ldng phi tién bac Gonzélez &
RRTC2 T6i lo ngai rﬁng toi s& khong nhan dugce gia tri bdi thudng cdng sur (2006);
tuong xting véi s6 tién mua BHGDKD di bd ra Stone &
Viéc mua BHGPKD khong phai 1a mot quyét dinh khon|Grenhaug
RRTC3 1993
ngoan vé€ mit tai chinh clia cong ty (1993)
RRTC4 |Viée mua BHGDKD c6 thé lién quan dén nguy cd ton that tai|Carroll &
chinh ctia cong ty cOng su (2014)
RRTCS |T6i nghi mua BHGDKD la khong cén thiét Nehién citu
dinh tinh

Rui ro hiéu qui

RRHQI1 [BHGDKD khong thuc su hiéu qud nhu gidi thiéu Gonzalez &
RRHQ2 |[BHGPKD kh6ng mang lai nhitng 1gi ich nhu téi mong dgi _ |cdng su (2006);
RRHQ3 |[Viéc mua BHGPKD sé& khong mang lai két qua tot Stone &
RRHQ4 |T6i quan tAm vé mifc do tin cAy va chic chin cia BHGPKD (Cirgﬂgg)aug
RRHQS5 |T6i lo ngai vé& quy trinh gidi quy&t bdi thudng ctia BHGDKD gﬁ?gﬁﬁm‘
Rui ro tim Iy
RRTLI1 |Viéc mua BHGDKD c6 thé phd hiy hinh dnh cong ty
RRTLy |Viéc mua BHGPKD c6 thé phan 4nh khong t6t vé phong thai
1am viéc cua cOng ty _ Carroll &
RRTL3 Vl?c mua BHE}DKD c6 thé dan dén ciang thang ndi bd do cong su (2014)
nhitng rui ro li€n quan
RRTL4 |T01 c6 caAm gidc lo ling sé& bi cdc ddi tic danh gid thap vé
hinh &nh cong ty néu mua BHGPKD
RRTLS T6i lo ngai mua BHGPKD s& l1am gidm long tin clia d6i|Nghién cttu
tugng lién quan doi véi DN dinh tinh
Rui ro xa hoi
RRXHI Viéc mua BHGPKD c¢6 thé tao nén anh hudng tiéu cuc dén
quan diém cla ngudi khic danh cho cong ty Carroll &
Viéc mua BHGPKD sé& khién ddi tdc danh gid cong ty toi|cong su (2014)
RRXH2 ~
thap hon
RRXH3 Y}ec mua BHGDKD c6 dnh hudng khong tot dén doi tugng
li€n quan___ > > Nghién ciiu
RRXH4 XAa hoi coﬂthe }fﬂhong chap nhan BHGDKD dugc cung cap bdi dinh tinh
cong ty bao hi€ém
RRXHS5 |[BHGDKD chua dugc xa hdi quan tim
Hinh dnh cong ty
Cong ty bao hiém c6 nhiéu g6i sin phdm bio hiém cho khich
HA1 N
hang lua chon
HA2 Ciéc g6i bao hi€m gidi thiéu clia cong ty déu cé chat lugng cao .
Cc 261 bdo hi€m clia cong ty déu c6 gid tri twong xdng véi|L AL Diallo &
HA3 ac go1 bao ey g1a try tuong Xung Vo .sng s (2013)
dong tién b ra mua
Cong ty bdo hiém nay cé chdt lugng va uy tin cao trong thuc
HA4 DU
hién cac dich vu
Y dinh mua
YDINHI |T6i s&€ mua BHGPDKD
YDINH? |Tbi s& cin nhic viéc mua BHGDKD Grewal &
YDINH3 |C6 thé t6i s& mua BHGPKD cong sir (1998)
YDINH4 |Tbi c6 k& hoach mua BHGDKD ong sy
YDINHS |T6i quan tdm dén nhitng 1di ich tir viéc mua BHGDKD
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BANG 2: KET QUA PO TIN CAY VA GIA TRI HOI TU CdA THANG PO

Cronbach’s ho A D¢ tin cdy | Phuong sai trich
Alpha rho_ tong hgp trung binh
Hinh 4nh cong ty 0,925 0,935 0,943 0,769
Y dinh mua 0,802 0,808 0,871 0,628
Rui ro hiéu qud 0,873 0,917 0,904 0,654
Rui ro tai chinh 0,922 0,929 0,941 0,763
Rui ro tAm ly 0,942 0,953 0,958 0,851
Rui ro x4 hoi 0,843 0,843 0,895 0,681
BANG 3: CHi SO FORNELL - LARCKER
Hinh anh| Ruiro Ruiro |Ruiro | Ruiro | Y dinh mua
cong ty | hiéu qua | taichinh | tAm 1y | x4 héi | BHGDKD
Hinh dnh cong ty 0,877
Y dinh mua -0,179 0,809
Rui ro hiéu qud -0,171 0,075 0,873
Rui ro tai chinh -0,151 -0,037 0,602 0,922
Ruiro tAm ly -0,106 0,034 0,539] 0,678 0,825
Rui ro xa hoi 0,589 -0,276 -0,556| -0,514| -0,502 0,793

BANG 4: CHI SO MODEL FIT

Mo hinh téi han M6 hinh uéc lugng
SRMR 0,072 0,072
d_ULS 1,982 1,982
d_Gl 1,36 1,36
d_G2 0,782 0,782
Chi-Square 573,13 573,13
NFI 0,803 0,803

chifc niing, chit lugng va moi trudng ctia né déng gép
va bao ham chat lugng dich vu, gid ca/gid tri va chat
lugng dich vu (Lin & Yeh, 2013). N6i mot cdch khéc,
nhén thifc hinh 4dnh cong ty dva trén co s thim dinh
nhiéu yéu td dic trung riéng cla cong ty (Wu & cong
su, 2011). Twr day, khdch hang st dung hinh dnh cong
ty trong tit ca nhitng d4anh gid c6 thé dnh hudng dén
nhan thifc va dén tén goi nhin hang riéng, hay suy
dién chat lugng nhin hang riéng (Richardson & cdng
su, 1996). Hinh dnh cong ty bio hi€ém (thuong hiéu,
uy tin, chat lugng...) ¢6 tic dong diéu tiét dén y dinh
mua bio hi€m ctia cdc DN, do d6 né dugc dwa vao md
hinh @€ nghién ctu. K&t qui nghién citu cla Hsin &
Wen (2008) cho thay, hinh dnh cong ty c6 dnh hudng
tich cyc dén nhén thic rli ro va y dinh mua ctia khich
hang. Mot s6 nghién ctu da cho thdy hinh dnh cong
ty ¢6 4nh hudng duong dén xu huéng mua ctia khich
hang (Wu & cong su, 2011). Trén co sd d6, cdc gia
thuyé&t H2 va H3 dugc dit ra nhu sau:

H2: Hinh 4nh cong ty bdo hiém c6 4nh hudng duong
dén Y dinh mua BHGPKD ctia DN.

H3-1: Hinh 4nh cong ty bdo hiém c6 4nh hudng
duong dén Rui ro tai chinh va 1am ting Y dinh mua
BHGDKD.

H3-2: Hinh 4nh cong ty bdo hiém c6 4nh hudng
duong dén Rii ro hiéu qui va 1am ting Y dinh mua
BHGDKD.

H3-3: Hinh 4nh cong ty bdo hiém c6 4nh hudng
duong dén Rdi ro xa hoi va lam ting Y dinh mua
BHGDKD.
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H3-4: Hinh 4nh cong ty bdo hiém c6
dnh hudng duong dén Rdi ro tim 1y va
lam ting Y dinh mua BHGBKD.

T cdc gid thuyét dua ra, moé hinh
nghién cttu duge dé xuit nhu Hinh.

PHUONG PHAP NGHIEN cUuU

Nghién ctu dugc thyc hi€n thong qua
hai budc: nghién cttu so bd va nghién cttu
chinh thitc. Nghién cdu so bd dugc thuc
hién bing phuong phdp nghién citu dinh
tinh thong qua ky thuét thdo luidn truc
ti€p vdi 07 chuyén gia 1a gidm doc cic
DN tai TP. H5 Chi Minh da titng mua
BHGDKD nhim kiém tra tinh ddng nhat,
tinh d& hiéu cda cic bi€n quan sit do
ludng cédc khdi niém nghién cdu. K&t qué
nghién cu dinh tinh cho thay, c6 06 bié€n
quan sit méi dugc dua thém vao thang
do va st dung cho nghién citu chinh thic
(Béng 1).

Nghién ctu chinh thic dugce thyc
hién bing phuong phdp nghién citu dinh
lugng, thu thap thong tin qua bang hdi truc
ti€p 150 DN tai TP. H5 Chi Minh. Thai
gian phdng van tif thadng 10-12/2017. S6
phié&u thu vé 14 147, sau khi Iam sach con
133 phi€u dat yéu cau dua vao phan tich.
Vi s6 miu nhd, nén nghién ciu st dung
cong cu PLS-SEM dé€ phan tich dit liéu.
Bang hdi st dung thang do Likert 5 bac
(tr 1: Hoan toan khong dong y, dén 5:
Hoan toan dong ).

KET QUA NGHIEN CUU

Kiém dinh mé hinh do luong

Theo Henseler & cdng su (2016),
kiém dinh m6 hinh do ludng bao gbém:
dd tin cdy tdng hdp (ddnh gia tinh nhat
qudn ndi tai), do tin cdy riéng cla tiing
thang do/bi€n, phuong sai trich (AVE),
danh gid gid tri phan biét dung ti€u chi
Fornell - lacker va hé so tdi chéo (cross
loading). Gid tri do tin cdy tdng hgp phai
> 0,7 (d6i v6i nghién cu khdm phd,
chap nhan hé s6 0,6-0,7). € d4nh gid
gid tri hoi tu, phdi xét hé so tdi ngoai
clia cdc bi€n quan sit va AVE. D€ hé
s0 tdi ngodi c¢6 y nghia thdng ké thi nd
phdi > 0,708, c6 nghia 1a AVE > 0,5
(0,708>= 0,5). D61 véi gia tri phan biét
(discriminant validity), Henseler &
cong su (2016) dé xuat sit dung tiéu chi
HTMT (heterotrait - monotrait), gid tri <
0,85. Gid tri VIF < 5 chitng t6 khong ¢6
hién tugng da cong tuyén.
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Nhu vay, két qué do ludng do tin cay
(Béng 2), gid tri hoi tu va gid tri phan
biét (Bang 3) cho thdy déu dat gid tri cho
phép. Chi s8 VIF < 5 nén md hinh khong
xdy ra hién tugng da cong tuyé&n. Chi
s6 model fit déu dat ngudng cho phép
(Béng 4). Vi vay, c6 thé két luan dit liéu
md hinh nghién cttu 1a phu hgp.

Kiém dinh mé hinh cdu tric tuyén
tinh (SEM)

Trong dénh gid md hinh SEM, can
ddnh gid muc ¥ nghia va sy li€n quan
clia cdc moi quan hé trong md hinh bing
phuong phdp Bootstrapping (cdc gia
thuyé&t c6 gid tri t-value > 1,96 thi ¢6 y
nghia thong ké & mic 5%). Hé s§ xic
dinh R? ding @€ dy bdo mo hinh (R? gdm
cdc gia tri 0,75; 0,5; 0,25 tuong ¢ng cé
kha nidng duy bdo manh; trung binh hodc
yé&u (Henseler & cong su, 2016)). bé do
ludng mic do phu hgp moé hinh véi dir
liéu thi trudng, thi SRMR <0,08 (0,12
van c6 thé€ chap nhan trong trudng hop
nghién cttu khdm phd).

Trong nghién cdu nay, nhém tic gia
st dung ky thudt Bootstrapping véi c¢d
mau I3p lai 1a 5.000 quan sdt. K&t qua
uée lugng tf 5.000 quan sdt cho thay,
trong s6 goc c6 y nghia véi trong 0 trung
binh cla Bootstrapping vi tat ca trong s
gdc déu nim trong khodng tin ciy 95%.
Nhu vdy, cdc udc lugng trong md hinh
bing ky thuit Bootstrapping c6 thé két
ludn la ddng tin cay.

Theo Bang 5, Hinh danh cong ty bdo
hi€ém c6 tdc dong duong rat manh dén y
dinh mua BHGDKD (B = 0,430). Tiép
dén 1a Rii ro tai chinh c6 tdc dong 4m
khd manh dén y dinh mua BHGPKD (B
=-0,252). Rii ro x4 hodi va Rii ro hiéu
qud ¢6 tic dong am tuong duong (B = -
0,196 va B = - 0,192). Rii ro tAm 1y c6
tdc dong am dén y dinh mua BHGPDKD
(B = - 0,160) va & mic thap hon so véi
3 thanh phan trén. Hinh &nh cong ty bdo
hi€m con c6 tac dong diéu ti€t dén Rii ro
tai chinh lam tdng ¥ dinh mua BHGDKD
ctia DN, nhung khd y&u. Hé s6 R?= 0,670
cho thay sy bién thién cta yéu t6 y dinh
mua BHGPKD dugc giai thich b&i 67,0%
céc y€u to trong md hinh, con lai 33% cac
y&u t§ khéc chua dugc khdm ph4.

Kiém dinh cdc gid thuyét

Tir k&t qua kiém dinh & Bang 6, céc
gid thuyét H1-1, H1-2, H1-3, H1-4, H2,
H3-1 (bié€n diéu ti€t) dugc chidp nhin.
Con lai 03 gia thuyét diéu tiét H3-2, H3-
3, H3-4 khong dugc chap nhan.

Economy and Forecast Review

BANG 5: KET QUA TAC PONG TRUC TIEP, GIAN TIEP

VA TONG TAC PONG GIGA CAC KHAI NIEM

Kmh e
va Duthao

Tac dong |Y dinh mua BHGPKD (R2 hiéu chinh=0,67)
Hinh anh céng ty bao hi€ém
B Tryc ti€p 0,430
B Gidn tiép 0
8 Tong 0,430
2 0,428
Rui ro tai chinh * Hinh dnh cong ty bao hi€m
B Truc ti€p 0,118
B Gidn tiép 0
8 Téng 0,118
2 0,008
Ridi ro tai chinh
B Truc ti€p -0,252
B Gidn tiép 0
B Tong -0,252
2 0,104
Rii ro hi¢u qua
B Truc ti€p -0,192
B Gidn ti€p 0
B Tong -0,192
2 0,09
Rui ro xa hoi
B Truc tiép -0,196
B Gidn tiép 0
B Tong -0,196
2 0,059
Rui ro tam Iy
B Truc tiép -0,160
B Gidn tiép 0
8 Téng -0,160
2 0.032
BANG 6: KET QUA KIEM PINH GIA THUYET MO HINH NGHIEN cda
a2 ~, PO Miic
STT Gia thuyét Két luan ¢ nghia (%)
1 HI-1: Rii ro tai chinh c6 tic dong Am dén Y dinh mua Ch&p nhan 5
BHGPKD ciia DN pnhd
H1-2: Rdi ro hiéu qué c6 tdc dong Am dén Y dinh mual| -, ~ .,
2 |BHGPKD cla DN ¢ Chdp nhan 3
H1-3: Rdi ro x4 hoi ¢6 tic dong Am dén Y dinh mua| -, . N
3 |BHGDKD cita DN Chap nhan >
H1-4: Rii ro tim 1y ¢6 tic dong 4m dén Y dinh mua| . . .
4 |BHGPKD ciia DN Chap nhan 10
H2: Hinh dnh cong ty bdo hi€m c6 dnh huéng duong| -, ~ .
> |dén Y dinh mua BHGDKD ciia DN Chdp nhan 3
H3-1: Hinh dnh cong ty béo hlem ¢6 dnh hudng duong| ., ~ A
6 dé&n Rui ro tii chinh va lam tang Y dinh mua BHGPKD Chap nhan 10
7 H3 2: Hinh dnh cong ty bdo hi€ém c6 anh hudng duong K/héng ~10
dén Rui ro hiéu qud va lam ting ¥ dinh mua BHGDKD| chdp nhin
] H3-3: Hinh dnh cong ty bdo hlem ¢6 4nh hudng duong Khéng >10
dén Rii ro x3 hoi va lam ting Y dinh mua BHGPKD chap nhan
9 H3-4: Hinh dnh cong ty bdo hlem ¢6 4nh hudng duong K/héng >10
dén Rai ro tam 1y va 1am ting Y dinh mua BHGPKD | chip nhin

KET LUAN VA HAM Y CHiNH SACH

Qua nghién cttu ciia nhém tdc gia, Hinh dnh cong ty
bdo hi€m c6 tic dong duong rat manh dén y dinh mua
BHGDKD:; Rui ro tai chinh, Rdi ro xa hoi, Rui ro hiéu
qud, Rdi ro tAm 1y déu c6 tdc dong Am dén ¥ dinh mua
BHGDKD. K&t qué con cho biét, Hinh &nh cong ty chi
c6 tic dong diéu ti€t d&€n Rdi ro tai chinh 1Am ting y
dinh mua BHGDKD, nhung yé€u va khong c¢6 tic dong
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diéu ti€t d&€n 03 thanh phan con lai (khong c6 ¥ nghia
thong ké).

Turkét qué trén, nhom tac gid dua ra mot vai ham ¥ sau:

Thit nhdt, ndng cao hinh dnh ciia cong ty bdo hiém

Cdc cong ty bdo hi€m cén tu tao cho minh mét vi
th& vitng chic, duy tri va m& rong thi phin, tao niém tin
& khach hang thong qua da dang hod sin phdm, ning
cao chat lugng dich vu, chim séc khach hang.

Bén canh d6, ddt cdc vdn phong giao dich tai céc
dia diém giao dich thuén tién cho khich hang, dong
thdi nhanh chéng nim bit va tng dung cédc thanh tyu
cta khoa hoc cong nghé, dic biét la cong nghé thong
tin vao qud trinh khai thac va quén 1y hoat dong kinh
doanh nhim ning cao hiéu qué kinh doanh, tiét kiém

TAI LIEU THAM KHAO

chi phi quan 1y, ha phi bdo hi€ém mot cdch
hop 1.

Thit hai, ndng cao nhdn thiic rii ro
ctia cdc nha qudn tri

Qua cdc vu thiét hai cia DN tai céc
khu cong nghiép & tinh Binh Duong,
Doéng Nai lién quan dén thién tai, hda
hoan..., ¢6 thé thdy nhiéu DN da khong
mua BHGPKD. Diéu nay khi€n cho
khi x4y ra rii ro, DN phdi chiu tn thit
khong nhé. Do vay, cdc nha quan tri can
ddnh gid ding vai trd cda BHGDKD dé
c6 thé bio vé minh khéi nhitng rii ro bat
ngd trong tuong lai.U
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